e-Posters Guidelines for BIDE2020 participants:

1.
2.
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Participants whose posters are shortlisted should only go for making the e-poster.
Participants has to follow pattern show below. They have to put their poster iD in the poster
and in the linkedin post description.
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Poster ID: BIDE2020**

Title

Author Names and affiliations and contact
email

Abstract/summary: (not more than
200 words)

40 cm

Space for Introduction, models,
mechanisms, results and
conclusions.

References
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Participants have to make their eposters (i.e. an image file) in a portrait page setup with an
aspect ratio of 3:4 and not less than 600 dpi. The participants have to post the e-poster in
Linkedin with the following hashtags in the description of your post.

#BIDE2020

#Participant_ID (you obtained from zoom.us email)

#eposter_ID

#VITVellore

Even if the participants may come in a group they should not resort to put the same e-poster
from each of their respective account. Instead, a single participant can put the e-poster in
LinkedIn and can tag rest of the group members in the post description.

The poster needed to be posted by 10:00 am of 27" June 2020 in linkedin.



